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will be counted as active users in the future.
behavior, if almost ¾ of them did not even have 10 tweets, and more

than 1/3 never tweeted at all. Specific measurable parameters,

exceeding the limits on which made them locked, have not been

disclosed.

as widely reported.4 accounts have lost  more than 

3 million followers.

	

@Oceaanfietser (Ebrahim Hemmatnia) lost 3.9 M of 

followers. Three more accounts lost about 3.5 

million followers: @AdelAliBinAli (Adel Ali Bin Ali), 

@Angelluisr(Angel Rivera), and @dumbassgenius 

(Rick G. Rosner). What do these totally different 

people have in common? It is hard to believe, but 

they had millions of common followers. And most 

of them were just affected by the purge.

The purge was fatal for these accounts, their loss 

averaged 70%. Three of them before it were on 

Twitter top 1000.

On the next page you can see a list of 25 accounts 

that lost more than 2 million followers after the 

purge. Only 10 Of them were in media reviews in 

July 2018. That is, at the moment, only 40% of the 

most affected accounts are known.

15 out of 25 (60%) accounts were not covered 

(except for David Copperfield, who was 

accidentally found). But only these accounts allow 

us to understand what really happened during the 

cleaning.

















IBTimes.com and Newsweek.com
account for advertising revenue. The same 

beneficiary made a profit from the 33 

Universal sites during 2013-2018. In 2014-

2015, the Tech Times, Mstarz and at least 4 

sites 33Universal received money from 

advertisers for the same account as 

IBTimes.com and Newsweek.com

How ad tech industry reacted to 

the exposure of simulated local sites

Moreover, we found that at the end of
November at the City Of Edmonton News
and the Albany Daily News, they were
updated for the first time since launch.
The quality of these articles we have
described in detail earlier. Archived articles
with rewriting of local news are now
rotated on the main page every day,
simulating regular updates.

Apparently this is enough for Google to
consider this site as real media. But the
obvious signs that this is a simulation of a
news site have not disappeared. Even more 
than that, they turned sites into a parody of 
the real press. A couple of the most obvious 
examples will be given on the next page.

Why does Google ignore obvious 
evidence and pay for advertising on these 
sites? Why does Google continue to work 
with this publisher, despite the enormous 
reputation risks? Maybe the key to this 
inexplicable behavior lies in who the
beneficiaries of these sites are?
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  We continue the series of publications "The 

fake traffic schemes that are still rotting the 

Internet". Previous report revealed a scheme

of 4 simulated media mimicking local sites.

3 of them (exept the first one) were active 
at that time and had tens of millions of
unpaid ad impressions for October. The
report was released on November 6, two
weeks before the monthly payday. What
should the ad industry do after such a
report and what happened a month later?

In an ideal world where the ad industry 
is really struggling with ad fraud, an 
investigation would begin. First of all, ad 
systems would identify the beneficiaries of 
this scheme. After it, they would recalculate 
the ad impressions and return money to 
advertisers.  A total check should also be 
started to identify similar sites in order to 
prevent such schemes further.

said it did not view this traffic as suspicious, 
and the best brands still advertise on these 
sites. This means that despite the exposure, 
the publisher received his payment for 
October. And now it will receive a payment 
for November, because Google has no 
complaints about it.

 But we already live in a new reality, where
fraudsters continue to receive money even
after their schemes are exposed. Google
does not consider this traffic as suspicious,
and the best brands still advertise on these
sites. The publisher was not blocked, the
payment for October was received.

stantondaily.com

cityofedmontonnews.com

albanydailynews.com

laredotribune.com

  In the old world  that we all lived until 
November 6, ads on these sites would be 
blocked, scheme would be ceased, and this 
publisher would not receive the regular 
monthly payment for October 2019.
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Albany Daily News - Stanton Daily
Home page anomalies
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September 2016

November 2019

Stantondaily.com

Albanydailynews.com

December 2019
Albanydailynews.com

 The story "Massive Whale Approaches 
Kayakers ..." often appears among the 
trending news in Albany Daily News in 
2019, But it was the unchanged top 
article of Stanton Daily more than a 
year since its launch in 2016. But there 
is an even more egregious example.

 The article "North Korea Claims Nuclear
Weapons Being Developed" was also on
top of the Stanton Daily homepage 3 
years ago. It seems that the site editor 
mixed up Abani and Pyongyang since the 
article was published in the category "Our
city". But the absurdity does not end here.

VS
Овал

VS
Овал

VS
Овал

VS
Овал

VS
Стрелка

VS
Стрелка



5

will be counted as active users in the future.
behavior, if almost ¾ of them did not even have 10 tweets, and more

than 1/3 never tweeted at all. Specific measurable parameters,

exceeding the limits on which made them locked, have not been

disclosed.

as widely reported.4 accounts have lost  more than 

3 million followers.

	

@Oceaanfietser (Ebrahim Hemmatnia) lost 3.9 M of 

followers. Three more accounts lost about 3.5 

million followers: @AdelAliBinAli (Adel Ali Bin Ali), 

@Angelluisr(Angel Rivera), and @dumbassgenius 

(Rick G. Rosner). What do these totally different 

people have in common? It is hard to believe, but 

they had millions of common followers. And most 

of them were just affected by the purge.

The purge was fatal for these accounts, their loss 

averaged 70%. Three of them before it were on 

Twitter top 1000.

On the next page you can see a list of 25 accounts 

that lost more than 2 million followers after the 

purge. Only 10 Of them were in media reviews in 

July 2018. That is, at the moment, only 40% of the 

most affected accounts are known.

15 out of 25 (60%) accounts were not covered 

(except for David Copperfield, who was 

accidentally found). But only these accounts allow 

us to understand what really happened during the 

cleaning.

















IBTimes.com and Newsweek.com
account for advertising revenue. The same 

beneficiary made a profit from the 33 

Universal sites during 2013-2018. In 2014-

2015, the Tech Times, Mstarz and at least 4 

sites 33Universal received money from 

advertisers for the same account as 

IBTimes.com and Newsweek.com

Albany Daily News
Home page anomalies

4

 The article "North Korea Claims Nuclear
Weapons Being Developed" was published
as a "Celebrity then and now" post. Its
author is the indispensable Lexi Schwartz,
who wrote a thousand articles "Celebrity
then and now" for this and other local sites,
but now she decided to switch to foreign
policy. But according to the editor, this is
still very suitable for "Our City".

 All the attributes of the typical template 
remain, even the button "Next Celebrity". 
Despite the many obvious signs of 
simulated media, Google continues to 
consider the Albany Daily News as a real
news site visited by real people. This is a 
very good example to show the quality of 
Google’s expertise for the publishers to 
which it pays millions of dollars.

VS
Овал

VS
Стрелка

VS
Прямоугольник

VS
Прямоугольник

VS
Прямоугольник

VS
Прямоугольник

VS
Стрелка

VS
Стрелка
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Fresh simulated media assets
Niche sites as a new trend

  The fraudulent scheme investigated in the
previous report not only continued its
activity but also increased the number of
its assets. In the fall, two new niche sites
were added to three local media.
Thousands of daily users suddenly
started visiting filmindustridigest.com on 
October 3. The same traffic was
detected on ivyleaguetoday.com since
October 21. Their main pages are
devoted to movies and universities, but
this is only a new package for the old
"Celebrity then and now" content.

 Film Industry Digest is the only 
redesigned City of Edmonton News that 
has inherited all of its errors. For example, 
the social buttons on the home page link to 
the slideshow again, but not on the new 
domain, but still on Edmonton News.

 By December 1, 2019, two new

sites received about 1.5 million visits with 
more than 7 average page views. This is 
about 40 million ad impressions that 
have already been paid last month or will 
be paid in December.
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Filmindustrydigest.com                       Ivyleaguetoday.com
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Old simulated media assets
First sites of the scheme 

 They both had a sharp increase in
audience in 2016 and also had fairly high
activity in 2017-2018. Celebrity Weightloss
lost its audience in the summer of 2018.
Traffic to Ridiculously Extraordinary fell
sharply in early October 2019. Both
sites were deactivated in the last decade 
of November. In total, we found 8 sites
included in this scheme. An analysis of 
their advertising technical inventory
allowed us to conclude that there are two
types of beneficiaries of this scheme: a
publisher and a key technical partner.

  The earliest asset from the last report,
Stanton Daily, was launched in January
2017. But it was not the first asset in this
scheme. The shadow content “Celebrity
then and now”, known to us on other sites,
first appeared on two sites in 2016. These
are old domains registered long before their
use:
1. Ridiculouslyextraordinary.com
2. Celebrityweightloss.com.

As you can see, at the early stage there was
a single asset that really matched the
content.

Ridiculouslyextraordinary.com              Celebrityweightloss.com
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 Usually, the publisher is the main 
beneficiary of ad fraud, but it could be 
otherwise. Moreover, sometimes it receives a 
smaller part of the profit.

  There are companies that provide services 
to optimize advertising and monetization 
of digital assets. There are hundreds of such 
companies, and their services are quite in 
demand. In the last 3-4 years, the internal 
rules for the distribution of advertising and 
pricing have become very complicated. 
Large publishers have their own specialists, 
many owners of small sites are clients of 
such companies.

 There is no chance to survive in the digital
ecosystem without it now. Digital publishing
has become primarily a technical matter.
You can no longer install 1-2 advertising
systems on your website and focus on
content, optimized media will earn much
more.

 Each of these monetization consultants has
its own technologies, which it calls unique.
But in fact, all of them are based on two key
methods. The first one is to get more ads at
higher prices from ad exchanges. The
second way is to increase the audience and
raise its engagement in order to display
more advertising.

 Among these companies, there is an "elite
and exclusive group ... selected by Google"
(quote from the site of one of them). This is
a Google Certified Publishing Partner. 
Only 41 companies have such status in the 
world, 18 of them do business in the US.

 These are not advertising systems, these are 
consultants offering technical solutions for 
publishers recommended by Google. All 8
sites throughout the entire period of their 
high activity were the clients of the service of 
such a Certified Google Partner.

 Analyzing the technical base of these sites 
in the first report, we noted that the ads on 
them are optimized as much as possible: 
only banners of the best brands and a large 
number of advertising impressions per visit. 
This is a merit of the Ezoic company.

  Their ad tech inventory fully controls 

the ad display on 5 active sites of this 
scheme right now.
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Two types of beneficiaries
Publishers and digital partners
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 Ezoic was founded by Dwayne Lafleur

in 2010. Since 2014 it is a Certified
Adsense Partner, and since 2015 it is 
Google Certified Publishing Partner.

  There is no doubt that it is responsible for
all advertising on all these sites. In addition
to the technical elements of the site, there
are also simple signs of this publisher's 
cooperation with Ezoic that any user can 
check. For example, all these sites have a 
typical Ezoic Privacy policy. Here is a 
small piece of it, which is most important 
to us.

AUTOMATIC   COLLECTION  OF
INFORMATION

Ezoic records data about the individuals
and the traffic to this website. Ezoic is this
website's limited agent (and data controller
in the EU context) for the purpose of
providing Internet data and optimization
services. Ezoic may use this data to improve
its service or enable other services (e.g.,
using visitor traffic logs or data posted
through the service to improve the
optimization of other websites).

The most obvious example of Ezoic’s
partnership with these sites is the fact that
all the ad slots are marked with the Ezoic
logo in the lower left corner.

Key digital ad partner
of the simulated media assets

8
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  There are many different case studies on
the Ezoic website, usually about small
publishers who show a large increase in
revenue from using Ezoic. For example, in a
report released in February 2019 about 50
sites that used Ezoic during 2018, 35 sites
had monthly incomes of less than $1,000
(data from the report), and only 2 sites had
revenue of more than $10,000. The domain
names of these sites are hidden. But the scale
of these sites is clearly insufficient to play an
important role in the Ezoic business.

  Among the 6,000 customer domains, most
are not in the top 1,000,000 of Alexa, that
is, it has a traffic of about 1,000 visits per
day or less (sometimes significantly less). 
In addition, most customers use ad
optimization service for free. For this, Ezoic
receives the right to place one pinned
banner on the client's website.

   In February 2018, a case study about
Local Media Publishers was released. As
we already know, the most profitable “local
media” in 2017 among Ezoic's customers
was Stanton Daily, but the report only
mentioned San Angelo Live and My News
LA, whose programmatic revenues are
significantly lower. Ezoic avoids the
disclosure of large sites that generate the
main income and consistently hides the
connection with some publishers.
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 Is it possible to assume that none of the
Ezoic employees are aware of this scheme
and did not notice the obvious 
publisher's anomalies? To answer this 
question, we need to understand how 
large this customer is for Ezoic.

 According to the Similar Tech, a total
of Ezoic’s ad inventory has been
detected on approximately 6,000 domains.
Albanydailynews.com, with nearly 10 million
visits in August, was second on the list of
the largest sites that use Ezoic technology.
Moreover, it lacked only 10% of the traffic to 
the first place, and the activity of its
audience was about 6 times higher than the
activity of the largest partner site.

  Albany Daily News had the largest number
of page views and ad impressions. That
means it was the most profitable site
partnering with Ezoic in August. City of 
Edmonton News also hit the top 10 largest 
sites during the summer of 2019. These 
facts allow us to conclude that it was one 
of the largest, or even the largest 
publisher using Ezoic in 2019.

 At least several employees, and even the
CEO, Dwayne Lafleur, should be aware of 
this. It is impossible to have a 
successful business and not know anything 
about the main sources of your income.

Ezoic's business model and
value of simulated media scheme
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  Despite the fact that Ezoic carefully hides its
partner who owns these 8 simulated media,
information about the owners of some sites
can still be found. But first of all, we need to
get evidence that all of these sites belong
exactly to a single publisher, and not to a
group of people who create identical sites.
Shared content, traffic common to all, and
even advertising optimization through Ezoic
are just indirect evidence of a single
beneficiary. The main question is who
receives money from advertising systems for
impressions on each site. That is, we need to
compare information about the publisher ID
on all of these sites.

  In 2017, a new standard was set in the ad 
industry, all sites should have an Ads.txt 
file. It contains information about the
advertising systems installed on the site and
unique publisher IDs that profit from this
asset. All IDs are anonymous, but if the set of
IDs on different sites is identical, then we can
say for sure that they have the 
same beneficiary, since many different 
systems transfer money to the same account.

Ads.txt is not a mandatory standard, but is
highly recommended for large publishers.
However, the Laredo Tribune, despite traffic
of 3 million visitors in October and an
estimated revenue of more than $100,000,
does not have Ads.txt.

Common IDs in Ads.txt files 
and Celebrity Weightloss owner 
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  Each of the remaining 7 sites have of 
246 to 280 unique IDs in Ads.txt. 245 of 
them are common to all sites, and another 
21 IDs are found on 5 or 6 sites. Overlap 
palisher ID when comparing Ads.txt is 95%
-99%. Now we are sure that the assets 
belong exactly to the same owner.

 In order to identify the beneficiary of the
scheme, it is enough to find the owner 
of any one of these sites. The last 6 sites
does not have the information about its 
publisher or domain owner, which clearly
shows the true level of transparency of the
advertising industry. But there are some
data on the two oldest sites of this scheme.

 6 sites were registered shortly before
their launch specifically for use in this
scheme. But Celebrityweightloss.com is
a very old domain. In contrast, it was
created in 2004 (and it was already a re-
registration of this domain, the first owner
abandoned it). For 12 years it had the status
of "for sale" until it was bought by a new
owner in. Oddly enough, but the owner of
this site indicated himself.

  It can be found in the footer of each 
page, this is Lexicon Canada Media 
Group. Moreover, this company has an 
active site, Lexicon.ca.
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averaged 70%. Three of them before it were on 

Twitter top 1000.

On the next page you can see a list of 25 accounts 

that lost more than 2 million followers after the 

purge. Only 10 Of them were in media reviews in 

July 2018. That is, at the moment, only 40% of the 

most affected accounts are known.

15 out of 25 (60%) accounts were not covered 

(except for David Copperfield, who was 

accidentally found). But only these accounts allow 

us to understand what really happened during the 

cleaning.
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 The site Lexicon.ca was launched 
simultaneously with Celebrity Weightloss, 
and has not changed since then. 
Information about the owners, director and 
any other employees on the site is missing. 
But there is an address in Edmonton. The 
problem is that is an apartment house and 
not an office building.

  An interesting fact is that the Stanton 
Daily also had an address in Edmonton. It 
was a different address, but it was also in a 
residential building. Obviously, the choice 
of the city for the City of Edmonton News 
website was not random, and the 
beneficiary (or one of the beneficiaries) is 
somehow connected with this city or 
province of Alberta.

The Lexicon website also has information
about 4 vacancies, which has not changed
since the launch.

We are currently looking for quick-learning,
bright and adaptable people in the
following positions for our Edmonton
offices: VP of Sales (Ad ops), Senior Editor
of Content, Junior Office Associates, GO
(GOLANG) Developer.

Obviously, this is the same fake
company as its media assets. There is no
information about the official owners, but
we have another site to investigate.
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 This site has a long and interesting history.
The fact is that unlike other domains
purchased or created specifically for this
scheme, Ridiculously Extraordinary was at
first a real blog for real people, and even
gathered a small friendly community 10
years ago.

 The domain was created in June 2009 

by Karol Gajda. It was a personal blog 
with original content, a pronounced 
atoric position and even an altruistic goal 
of "to Help One Hundred People 
Achieve Ridiculously Extraordinary 
Freedom". Its audience was never large, 
but they were regular visitors and, most 
importantly, real people. This was not the 
only Karol's project, and 2.5 years later 
he sold the site. In January 2012, Karol 
published his last post.

 This post remained in the top on the

main page for another 4.5 years. The 

new owner did not delete it and did not add 
new posts. The About page remained 
the same even longer, more than 6 years.

 Until the spring of 2018, it contained a
biography of Karol Gajda and the story 
of the creation of the site, written by 
himself. The Contact page still has nothing 
about the new owner, only a short message:

"This site is no longer owned by Karol."

But the URL of this page is still the same as 
10 years ago:

ridiculouslyextraordinary.com/contact-karol

 However, some changes did occur. In 
February 2016, the first page of "Celebrity
then and now" appeared on the site and 
several dozen pages of similar content after 
that. At the same time, traffic on the site 
began to inexplicably increase. In August, it 
peaks at nearly a million visits by highly
engaged users. We remind you that the last 
post on the main page was still “I Quit. Or I 
moved ...” Karol Gajda. In the fall of 2016, a 
superactive audience disappeared, and 
traffic fell to its previous low level.

 The new owner redesigned the homepage
in September 2016, posting on it a set 
of random old articles written by Karol. The 
site editor periodically added new viral 
content, but since no one had created a new 
author’s account, all the articles were signed
by Karol, who had not been related to 
this site for many years. A new account 
was added only in the spring of 2018.
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The most extraordinary
asset in the scheme

  "I Quit. Or I moved. http://karol.gajda.com

You’ll have to subscribe there to get updates.
Thanks for 2+ years and 1.2 million views.
You were awesome. Ridiculously
extraordinary even. :) Lots of fun stuff
coming. Hope to keep in touch. -Karol"
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  In the fall of 2018, the last change occurred,
and the site took its last look (it has not
changed for more than a year). All viral
content went to the shadow part of the site,
which was not connected to the archive that
was created before 2012. The main page
consisted of 9 old articles written by Karol
Gajda but posted by Ryan Neal.

 After a long activity in 2016, there was 
another short traffic spike in 2017. Since 
January 2018, the site has had a stable 
average monthly audience of several 
hundred thousand visitors with 10-20 page
views per visit. On October 1, 2019, site 
activity sharply decreased. Over the next 
week, traffic almost disappeared, it fell 8 
times in relation to the average daily visits 
for the previous months. In the end of 
November the site was deactivated.

 According to a rough estimate of Social
Puncher, the site had a 5-digit income for
at least 30 months (with two breaks)
since the beginning of 2016. A conservative
estimate of total income amounts to at least
$1,000,000.

  It is unlikely that Karol Gajda suggested

that 4 years after the sale, his site would
become such a profitable media asset,
and after almost 8 years it would be
deleted, earning more than $1.000.000. In
contrast, the buyer was a professional with
vast experience who knew how the ad
industry works and how to use this site.
Often an old domain with a real human
audience is bought in order to use it later
for ad fraud. Such domains have
already been whitelisted by ad systems and
have a reputation as a reliable media assets.

 Now, in the era of Open RTB, when global
ad exchange is a giant black box, you can
register a domain, install ad slots in a few
days and immediately make a profit. This is
exactly what happened with simulated local
sites in 2019. But this was not always the
case. In 2012, the old domain allowed you to
rely on a much greater profit than the 
new one. Now buying old domains with 
traffic history allows ad fraudsters to use 
them in long-term schemes.

It would be Ridiculously

if not for Extraordinary profits
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  In October 2012 Karol Gajda wrote in
detail about the sale of the site, you can find
his post here: karol.gajda.com/sellout.
Karol disclosed the price for which he
sold the domain, "It's’s on the lower end
of $ XX, XXX," that is, between
approximately $10,000 and $20,000.

  But the most interesting, he called the
buyer of RidiculouslyExtraordinary.com. It
was Dwayne Lafleur, CEO and founder 
of Ezoic.

 Karol described in detail how Dwayne wrote
him the first letter with an offer to sell, how
the negotiations went, how he doubted and
why he made such a decision.

  According to registration data, all this time
the domain is owned by Ezoic Inc., its
representative is Dwayne Lafleur.

 The official owner of
Ridiculouslyextraordinary.com

 The scheme was started in February 2016
with Ridiculously Extraordinary. Shadow
content area behind the not updated main
page appeared there for the first time. A
unique set of publisher IDs in Ads.txt was
discovered there for the first time too. 
This site was the first of them to be 
optimized by Ezoic to maximize ad
revenue. All other sites were just a copy
of the first successful project.
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https://www.ezoic.com/about/
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 Ezoic, however, is still a big publisher. It has
a subsidiary with more than 400 websites.
Its corporate site was created only in 2015
and has not been updated since. According
to About Us on ezoicmedia.com, it is the 
same age as its parent company.

"Ezoic Media was founded in 2010 with a
very simple goal - to not just preserve the
world's best web content - but to improve
the accessibility and usability of that
information so that more people can benefit
from it. Today, more than 30,000,000 people
around the world benefit from our efforts."

 The site does not have a list of all 400
properties, only 8 examples of favorites.
They have a 90s style design and pretty low
traffic. These are very old domains, but none
of them are officially owned by Ezoic.
According to the Whoisology service, Ezoic
Inc. owns only 10 domains now. It owned 
28 domains in 2016-2017, this was 
the maximum for the last 6 years.

 The first owner of the domain
ezoicmedia.com was Dwayne Lafleur.
On November 17, 2019, the site owner
hid his name behind REDACTED FOR
PRIVACY. The site is currently down. It
was deactivated at the last decade of 
November, at the same time as Ridiculously 
Extraordinary and Celebrity Weightloss.

 Ezoic Media
and its 400 unknown assets

15
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"Ezoic Media Inc. is a subsidiary of Ezoic Inc.
Ezoic is a website testing platform for
informational websites. While Ezoic Media is a
subsidiary, it is in no way involved with the
Ezoic testing service. Ezoic Media operates
more than 400 websites independent of the
Ezoic testing platform". /ezoicmedia.com/
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small reference to California law allows us 
to assume that they meant a part of the Los 
Angeles metropolitan area.

as the Stanton Daily. It just moved to 
another domain and changed only the main 
page, and several articles. The main content, 
site map, all URLs remained the same.

as the Stanton Daily. It just moved to 
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site map, all URLs remained the same.

11 investigation, Ezoic has had a shadowy part 

of the business for at least 4 years, 

optimizing ads for simulated media with 

artificial traffic, and even owning at least 

one of them.

The importance of this case
 for the financial industry

  Ezoic won Google's  Business Innovation
Award for its ad testing application in 2016.

  Ezoic is a member of several industry
associations, first of all, Coalition for
Better Ads. It also a long tail member of 
Interactive Advertising Bureau (IAB).

  The executive team consists of industry
veterans with extensive experience. John 
Cole (Chief Customer Officer) and Dan 
O’Bryan (Chief Technology Officer) as well 
as Dwayne Lafleur worked for
Adknowledge. Ohad Tzur (VP of Global
Partnerships) prior to Ezoic served as Global
Head of Channel Partnerships at Google.

 The basis of Ezoic’s reputation is a long-

term cooperation with Google. Certified
Partner Status and Business Innovation
Award do not allow to doubt the  legality
and transparency of this business. But, as
we saw from this investigation, inside Ezoic
for at least 4 years there is a shadow part
of the company that makes profit from
optimizing ads for simulated media with 
artificial traffic. Moreover, Ezoic owns at 
least one of these assets.

  We come to a key part of our investigation:
what is the Ezoic's benefit from this scheme.
We have already estimated approximately the
income of these 8 sites, these are millions of
dollars. But there is a source from which it
received multiple times more than from
ad tech companies. Ezoic twice raised 
investment from venture capital funds.

  The first time it raised $5,600,000 in

2013 from Balderton Capital (Lead Investor), 
Silicon Valley Bank, and New Amsterdam 
Capital. The second time Ezoic raised 
$33,000,000. The news about this appeared 
on August 6, 2019, but apparently the 
deal took place in May. The sole investor
was Sageview Capital. This is not a large 
fund that makes targeted investments, 
carefully selects companies and thoroughly 
checks them before the deal.

methodology, the Albany Daily News is a 
reliable media asset with a real audience.

  The investor believes that the company's 
reputation in the digital industry is indeed a 
significant capital. And Ezoic really has an 
excellent reputation.

  The problem is that assessment standards in
the digital industry have not met reality for a
long time. The audit of media assets is
carried out primarily on financial indicators.
No one checks this to use shadow schemes
or illegal techniques. There are at least two 
reasons why. First, it’s difficult to verify 6,000 
domains. Secondly, why should an investor 
do this if Google had to do it before? But 
it turned out that according to Google’s 
methodology, the Albany Daily News is a 
reliable media asset with a real audience.
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